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Abstract 
Digital Communication (DigiCom) has escalated rapidly for the purpose of New Media 
presentation since 2016. DigiCom Network program exchanging project has funded by US 
Department of State for the digital media professional of  different media of United State. In this 
process the transformation of content depends on the characteristics of datas. DigiCom can 
circulate the data transformation across the world through the modern media Internet and Internet 
of Things (IOT). It present the Audio visual contents with a high quality multimedia data in a real 
time. Modern Media also getting depended on the DigiCom to spread their content through 
streaming video to develop Digital Society to build Smart Accessibility and Smart City from the 
conventional process. Now a days the active user rate of Smart device is growing up rapidly the 
process also going to follow for the e-learning. In the addition to content spreading process in 
entertainment field the DigiCom is playing the monopoly role.  
Keywords: Digital Communication (DigiCom), Content Convergence. 
 
Introduction 
Digital Communication (DigiCom) is the only medium for new trends of Journalism. Digital data 
communication is the process of virtual data distribution system which can make the flow within a 
channel of Point to Point or Point to Multiple Point. It transfers the data to transforming information 
for the New Media. DigiCom plays a dynamic role in the virtual data transfer process. In this process 
conventional medias, live as well as the streaming video content both are consuming the bigger data 
amount day by day by users. In addition to that global economical strategy, public policies and 
social activities also gaining social benefit for the DigiCom. 
 
Relevancy of Digital Communication in New Media to develop a smart society. 
 
DigiCom defines a process which can spread information digitally. The dependency of DigiCom in 
our daily life is in the form of signals such as sound signals. These sound/ audio signals are normally 
analog in nature. The communication that occurs in our daily life is in the form of signals. These 
signals, such as sound signals, generally, are analog in broadcasting process. When the 
communication needs to be established over a distance, then the analog signals are sent through 
wire, using different techniques for effective transmission of information [3]. 
The conventional methods of communication used analog signals for long distance 
communications, which suffer from many losses such as distortion, interference, and other losses 
including security breach. 
In order to overcome these problems, the signals are digitized using different techniques. The 
digitized signals allow the communication to be more clear and accurate without losses[1]. 
The following figure indicates the difference between analog and digital signals. The digital signals 
consist of 1s and 0s which indicate High and Low values respectively. 




Vol. 6, Issue 6, June, 2020        ISSN (Online): 2454-8499            Impact Factor: 1.8167 (GIF), 
                                                                                                                             0.679(IIFS) 
10th June, 2020                                  Page No: 2 
Web: www.irjms.in                                   Email: irjms2015@gmail.com, irjms.in@gmail.com  
 
           
DigiCom is an unreliable as the messages cannot 
be recognised by domain. Though software can be decode for this, yet the software can be easily 
hacked.  
Sometimes, the quickness of content communication is harmful as messages can be sent with the 
click of a mouse DigiCom has completely ignored the society. A human involvement cannot be 
established because all the computers will have the same ASCI code! [2] 
F    
The establishment of DigiCom causes degradation of the environment in some cases. "Electronic 
waste" is an example. DigiCom has made the whole word l to be an "office." The people carry their 
work to places where they are supposed to relax. Sometime people misuse the efficiency of 
DigiCom. The sending of hoax messages,  
usage by people to harmful for the building of Smart Society, etc cause harm to the society on the 
developing growth. 
 
Elements of Digital Communication 
 
The basic elements what can form a DigiCom system is represented by the following block diagram 
for the ease of understanding [2]. 
 
Following are the sections of the digital data transfer system. 
Source 
The source can be an analog signal. An instance A Sound signal 
Input Transducer 
This is a transducer takes a physical input and converts it to an electrical signal (Example: 
microphone) [4]. This block also consists of an analog to digital converter where a digital signal is 
needed for further convening processes. 
A digital signal is generally represented by a binary sequence code [5]. 
Source Encoder 
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The source encoder compresses the input data into minimum number of bits. This process helps it 




The channel encodes conduction of the signal, due to the shrug in the channel, the signal may get 
altered and hence to avoid this glitz, the channel encoder adds some superfluous bits to the 
transmitted data. These are the error less bits[5]. 
Digital Modulator   
The data to be transmitted is modulated component here by a carrier signal. The signal is also 
converted to analog from the digital equation; it travels through the channel or relative medium[9]. 
Channel 
The channel or a medium, allows the analog signal to transmit[11] from the transmitter end to the 
receiver end. 
Digital Demodulator 
This is the first step at the receiver end. The received signal is demodulated as well as converted 




The channel decoder, after detecting the sequence, does some short of error corrections[6]. The 
distortion occurs during the transmission, are corrected by adding some redundant bits. This 
addition of bit data helps in the complete recovery process. 
Source Decoder 
The stabilised signal is once again digitized by sampling and quantizing so that the untreated digital 
signal output is obtained without the loss of information. The prime source decoder recreates the 
source output[2]. 
Output Transducer 
This is the last block which converts the signal into the original physical form, which was at the 
input of the transmitter. It converts the electrical signal into physical output (Example: Sound 
Woofers). 
Output Signal 




Vol. 6, Issue 6, June, 2020        ISSN (Online): 2454-8499            Impact Factor: 1.8167 (GIF), 
                                                                                                                             0.679(IIFS) 
10th June, 2020                                  Page No: 4 
Web: www.irjms.in                                   Email: irjms2015@gmail.com, irjms.in@gmail.com  
 
           
This is the output which is produced after the whole process. Example the sound signal received[7]. 
This unit has dealt with the introduction, the digitization of signals, the advantages and the elements 
of DigiCom. Through this instance, we will learn about the concepts of DigiCom, in detail. 
 
 
Digital Communication and Interactive Media 
 
DigiCom and New Media major is designed to prepare aspering for a variety of careers in the 
rapidly changing field of digital data transmission[12] and new media. This major focuses on what 
are widely called Interactive Media. 
Every aspect of communication has been changed by New Media, from marketing communication, 
advertising, and public relations to all forms of journalism—whether in video, audio, print, or web, 
to entertainment[11] and infotainment. Every modes of communication is undergoing a huge 
data transformation. 
presently we are no longer just recipients of media contents. We are both media consumers and 
media producers. In both our personal and professionally, we capture and share audio, visual, and 
text-based messages via new media and mobile technologies[3]. 
Audiences for these messages have evolved into DigiCom in which the value of relationship 
building has replaced the importance of agenda setting. 
Given these constant changes, this DigiCom and New Media major develops society about the 
rapidly changing models and interactive digital transformation of mass communication and 
prepares[5] them to take a leadership role in the change of digital world to develop a Smart City. 
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Digital Communication for Visual Communication  
 
Visual Communication and DigiCom combines creativity, technology and photography in an 
evolving career field. It focuses on the design and development of electronic communications, 
User Interface, websites, webcasts and interactive journalism. Professionals in this field design 
Web pages, Info graphics, video programs[12] and sound broadcasts using graphics and sound 
for educational, information and entertainment purposes. 
Creative[4] individuals who want to work with electronic media may want to pursue education in 
multimedia communication, digital filmmaking, digital photography and multimedia. In graphic 
design and digital editing, along with courses in HTML, Java and other computer languages, 
may prepare job candidature for positions in graphic design, digital journalism[1] and 
advertising. DigiCom is an creative metaphor of media affects society and how to use 





Paradigms of Digital communication 
 
The digital age appears in a big communication challenges for traditional media: new relations 
with audiences (interactivity), new languages (multimedia) and a new grammar (hypertext). 
But this media revolution not only changes the communication scenario for the usual players, 
most importantly, it opens the mass communication system to a wide range of new media. 
Where enterprises[8], institutions, administrations, organizations, groups, families and 
individuals start their own online presence, they become journalist by their own, they also 
become a input for traditional media, and in many cases, they produce strong journalistic[10] 
analyses opinion about how issues are covered by legacy media and delivering of parallel 
coverage. 
Blogs and social media represent the ultimate challenge for the traditional communication 
system because they integrate both: the new features of the digital world and a wide 
democratization in the access to media with a universal scope.  
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The Future Approach of Digital communication  
 
The age of DigiCom will be better part of a decade, there has been a lot of discussion about 
email’s future as an important communication channel for all people, especially within younger 
generations, and its efficacy for business to consumer communication[10].  
 
Digital transformation: Real-time, internet communication with no way to stop monotony. 
Data science: Transferring data as you can gather to work culture need to be understand[5]. 
Artificial intelligence: Process of transforming our experience, represented by data, to work as 
knowledge as well as skill. 
The interactive technologies are grabbing consumers day by day. These technologies are not in a 
position[3] to experimental purpose but also they’re as mature as any in this fast-paced as per 
changing time. As a result what’s happening now goes beyond the real-time interaction into the 
future world of data transformation. Companies are executing and combining[2] the 
intercommunicative technologies with assuming analytics and artificial intelligence to move 
toward part of interactive past right now to this very time or next. It’s not as strange as it known. 
 
Conclusion  
Involvement of DigiCom in an organization’s online communication efforts is very useful[11] 
now. Most organizations today use a bigger range of online mediums—from their website to 
mobile applications to blogs—to connect with their clients, employees, and other stakeholders. 
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They   desire to depend on digital marketing professionals who are keen to understand, how to 
leverage this convergence[3] of technology and messaging to their advantage. DigiCom 
professionals are responsible for everything from creating online brand assets to building an 
engaged social media active usagers. These roles involve the planning, creating, and sharing of 
compelling content to engage key audiences. Unlike contemporary marketing, content marketing 
isn’t about promoting a concept or service but about being a credible source of information that 
matters to active consumers. In New media professionals are responsible for developing and 
executing social media marketing campaigns to influence a target for smart society[9] as well as 
smart city, which includes the creation and creation of visual and written content. They also may 
act as community developers, listening and responding to social media users in a way that is in 
line with the companies’ brand denomination. 
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